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OREO and RITZ Brands of Kraft Foods Join Stewart-Haas Racing

Partnership Augments Kraft Foods’ Continued Presence as an Official NASCAR Sponsor
Stewart to Drive No. 4 OREO/RITZ Chevrolet in NASCAR Nationwide Series Race at Daytona

KANNAPOLIS, N.C. (Jan. 7, 2010) — Longtime NASCAR sponsor Kraft Foods has added another chapter to itsillustrious
motorsports career by joining Stewart-Haas Racing, the NASCAR Sprint Cup Series team co-owned by two-time champion Tony
Stewart.

Kraft Foods' iconic Oreo cookie and Ritz cracker brandswill herald the new relationship with Stewart-Haas Racing as theteam’s
official cookie and cracker. Stewart will carry Ritz branding on the upper chest of his uniform and on the B-post of his No. 14 Office
Depot/Old Spice Chevrolet Impala. Stewart-Haas Racing teammate Ryan Newman will carry Oreo branding on the upper chest of his
uniform and on the B-post of hisNo. 39 U.S. Army/Tornados/Haas Automation Chevrolet Impala.

Stewart will kick off the pairing in February at Daytona (Fla.) International Speedway by competing in the season-opening NASCAR
Nationwide Series race behind the wheel of the No. 4 Oreo/Ritz Chevrolet Impaa

Kraft Foods will augment the partnership by continuing to be an official NASCAR sponsor with Oreo maintaining itsrole asthe
official cookie of NASCAR and Ritzremaining asthe official cracker of NASCAR.

“Oreo and Ritz have along, rich heritage with NASCAR and we' re pleased to announce the renewal of our NASCAR sponsorship,”
said Michael Tilley, category manager consumer and customer engagement, Kraft Foods. “NASCAR has been aterrific partner,
hel ping us connect with its many passionate fans across the country. We're privileged to be a sponsor. This year, we'rethrilled to
join Stewart-Haas Racing and ook forward to what should be an exciting season.”

“Kraft Foods has been an official NASCAR partner since 2000, and thanks to the strong marketing programs of brands familiar to
millions of fans such as Oreo and Ritz, they’ ve helped our sport grow,” said Jim O’ Connell, vice president of corporate marketing and
international development, NASCAR. “Kraft Foods' latest endeavor with Tony Stewart and Stewart-Haas Racing complements the
company’s overall NASCAR involvement extremely well, and it’s a testament to the strength of the sport.”

Initsinaugural year of operation in 2009, Stewart-Haas Racing showed that it was new in name only. Stewart and Newman combined
to win four races — five with the non-point NASCAR Sprint All-Star Race at Charlotte (N.C.) Motor Speedway — along with two
poles, 14 top-threes, 20 top-fives, 38 top-10sand atota of 628 lapsled. They each earned a coveted berth in the elite Chase for the
NASCAR Sprint Cup, and after finishing the year sixth and ninth, respectively, in the season-ending point standings, they earned
another distinction with the duo being tied for having completed the most laps of all Sprint Cup drivers, asthey each finished 99.8
percent of the 10,492 laps available, missing only 24 laps.

“We had agreat first season on theracetrack that has helped us off the track in preparation for our second year,” Stewart said. “We're
proud to have Oreo and Ritz on our racecars and grateful for Kraft Foods support of Stewart-Haas Racing. As good as last year was,
we want to be even better this year, and we' re glad Kraft Foods will be along for theride.”

That ride will get an early start at Daytona when Stewart pilots the No. 4 Oreo/Ritz Chevrolet Impalain the Feb. 13 Camping World
300 Nationwide Seriesrace, which will be broadcast live on ESPN2 beginning at 1 p.m. EST. Stewart isthe race’ s defending winner,
and has proven victorious in the Nationwide Series season-opener four out of the last five years, scoring back-to-back winsin 2005-
2006 and again in 2008-2009.

“Daytonaisa place where we' ve had alot of success,” said Stewart, who hasatotal of 14 career victories at Daytona. “It’sthe only
Nationwide Series race on my schedule thisyear, and I’ d like nothing better than to go undefeated and bring Oreo and Ritz awin right
of out of the box.”
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About Kraft Foods:

Kraft Foods makes today delicious in 150 countries around the globe. Our 100,000 empl oyees work tirelessly to make delicious foods
consumers can feel good about. From American brand icons like Kraft cheeses, dinners and dressings, Maxwell House coffees and
Oscar Mayer mests, to global powerhouse brands like Oreo and LU biscuits, Philadelphia cream cheeses, Jacobs and Carte Noire
coffees, Tang powdered beverages and Milka, Céte d'Or, Lacta and Toblerone chocolates, our brands deliver millions of smiles every
day. Kraft Foods (NY SE: KFT) isthe world’s second largest food company with annual revenues of $42 billion. The company isa
member of the Dow Jones Industrial Average, Standard & Poor’ s 500, the Dow Jones Sustainahility Index and the Ethibel
Sustainability Index. For more information, please visit www.KraftFoodsCompany.com.

About Stewart-Haas Racing:

Stewart-Haas Racing isthe NASCAR Sprint Cup Series team co-owned by two-time Sprint Cup champion Tony Stewart and Haas
Automation, the largest CNC machine tool builder in the western world. The team fields two entries in the elite Sprint Cup Series—
the No. 14 Office Depot/Old Spice Chevrolet Impalafor Stewart and the No. 39 U.S. Army/Tornados/Haas Automation Chevrolet
Impalafor 2008 Daytona 500 winner Ryan Newman. Based in Kannapolis, N.C., Stewart-Haas Racing operates out of a 140,000-
square-foot facility with more than 150 employees. For more information, please visit www.StewartHaasRacing.com.
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